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Abstract - Generally we takes images with cameras and
mobile phones and these images provide some information
like date and time but we cannot detect the exact place or
location of the image where it is taken. In order to find the
location where snapshot is taken, there are some devices with
high end technology that supports geo-tagging. By using geo-
tagged information it is possible to know exact location of the
image where it is taken.

Geo-tagging is the process in which we add
geographical information of various media such as
photograph or image. These images consist of latitude and
longitude coordinates, place name, distance, time and some
other information. Geo-tagging can help us to find out the
specific image location using the latitude and longitude
coordinates. Here this GPS coordinates are given to search
engine to map the location. Geo-tagging mapping is used to
retrieve the exact location of the snap shot.

Key Words: Camera, Cities & Towns, Digital images,
Global Positioning System [GPS], large scale system,
Visualization, Geo-tagging etc.

1.INTRODUCTION

Geo-tagging is the process of adding geographical
identification to photographs. In these project firstly we are
going to store image in database.A fast-emerging trend in
digital photography and community photo sharing is geo-
tagging ,the process of adding geographical identification
metadata (data about data)such as image location. It can help
users find a wide variety of location-specific information.
Human beings, over the years, have constructed rich
vocabularies to describe sceneries, objects, people, and places
captured in pictures. Most such words instantly strike
geographical associations in our minds. Thesegeographical
associations may vary from being rather specific (e.g., for
Paris) to being fairly general (e.g., for beach). Geo-tagging
allows users to visualize and manage photo collections in
many new and interesting ways. Using a collection of over a
million geo-tagged pictures, we build location probability
maps for commonly used image tags over the entire globe.
Easily can find out location,where your photo is taken. we will
find the location by using some of the images only. Image tags
contain information related to the location of an image

capture. We show that effective geo-location is accomplished
by examining the tags of an image.

1.1 Literature Survey

1. “Inferring location from geotagged photos” 2014,
J.Prassanna Kumar, B.RenukaDevi.”

2. "Geolocation inference from image content and user
tag” 2014, Dhiraj joshijieyu”

3. "Where your photo is taken : Geolocation prediction
for social images” 2014,BoLio,GaoCong”

4. "Exploringuserimagetagforgeo-
locationinference”2014,Dhiragjoshi,jiebo Luo”

1.2 Goals and Objectives

1. Geotagging allows users to visualize and manage
photo collections in many

2. new and interesting ways.

3. Using a collection of over a million geotagged
pictures, we build location

4. probability maps for commonly used image tags over

the entire globe.
5. Easily can find out location ,where your photo is
taken.
2. EXISTING SYSTEM

In the earliest system the problem was to identify the
actual location of an image means they were not provide the
acurate result of location only produced the predicted result.

Problems in the Existing System:

1) Geo-tagged Location inferring using Tag Names may not
produce correct results.
2) The original image with tag name could not find the

correct location The original image with tag name could
not find the correct location.

3. PROPOSED SYSTEM

In this paper the user will provide the images for finding
the location in the maps. The Geo-tagging phenomenon used
here to tag the images in a particular location in the maps.
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The user will give some tag names to that images located in
the maps

In the Proposed System the user images are used for
finding the location. The input image is compared with all the
geo-tagged images in the database.
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Fig -1: System Architecture

In Proposed System we are going to follow several
methodology to get the longitude and latitude of image
.Longitude and Latitude are main concerned point of
proposed system. In present system input image is chosen by
user and image will search in our proposed database .If image
is not present in database system will alert message to user. If
image is found in database ,with help of our proposed system
image latitude and image longitude will calculated and
accurate image location and map of that image location will
provide to particular user. In Proposed system s some
methodology we are going to use for finding location, such as
a methodology based onsimple K-nearest-neighbor visual
search to infer geo-association of images was described. The
basic premise explored in the aforementioned work was that
visual content of pictures and their geographic locations are
correlated. The strength of the system lay in a simple
technique and the availability of a very large-scale image
database (6 million images) for search.

4. ADVANTAGES

1. Geotagging allows users to visualize and manage
photo collections in many new and interesting ways.

2. Using a collection of over a million geotagged
pictures, we build location probability maps for
commonly used image tags over the entire globe.

3. Easily can find out location ,where your photo is
taken.

5. TECHNICAL KEYWORDS

¢ geo-tagged photographs

« Volunteered Geographic Information
e Flickr

e Panoramio

e Geograph

e land cover

e land use

6. IMPLEMENTATION
6.1 Algorithm

Step 1: Upload the Input image.

Step 2: apply the image comparison technique on input
image in data base.

Step 3: it gives the result whether the input image is in
the data base or not.

Step 4: if the input image is found then location will be
display on the maps.

Step 5: otherwise it gives the alert message.

7. APPLICATIONS

1. This System is very usefull to recognize the actual
location of particular image.

2. We can use this application anywhere that required
to send the location related information of particular
image.

8. METHODOLOGIES OF PROBLEM SOLVING AND
EFFICIENCY ISSUES

e In this paper, weaddressed thishome prediction
problemby analyzing photos mined from Flickr. As a
popular image-hosting online community, Flickr has
more than 3.5million new images uploaded per day.
We apply machine learning techniques to geotagged
Flickr images and automatically predict a Flickr
users home location within a 100-meter by 100-meter
square on the basis of his or her posted images.

e The result showed that the visual content of images
can provide valuable clues complementary to the
metadata cap-tured with photos and can be used to
improve home lo-cation prediction performance. We
believe this is the first time home location is predicted
at such a fine-grained scale by mining informative
visual features from images collected from social
networks.

o The contributions made in this study are thus
twofold. First, we developed a reliable classifier by
the Convolution-al Neutral Networks, which can
recognize the photo-taking scene as either home or
non-home of real-life photos. Second, we fused the
visual content of web images with the spatiotemporal
features of a users online photo-sharing activity to
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construct a robust multi-source home predictor,
where each of the two features contributes to the
improve-ment in home location. The precision to
which we can locate a person allows various location-
related research in greater depth and with higher
accuracy.

8.1 Result:

After capturing the image in camera, we calculate
the latitude and longitude coordinates through GPS.

By using that values we can find out the
exact location of the image.it’ll be show on google
map.
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Fig -1: location of image
8.2. Efficiency:

Here, we find the exact position of the image.
9. FUTURE SCOPE

Other applications consolidate a large-scale dataset of geo-
tagged information to produce maps that indicate where
things are in the world taken as image. We expect future geo-
tagging driven research and applications to develop in several
directions, including dealing with large-scale data, fusion of
multi-modality information.

10. CONCLUSIONS

In our system application which get the actual
current location of particular image that are taken at
appropriate location and it is helpful to find out the location of

particular image when it is stored into the databases and it
get the location information. The image that are taken with
the help of camera and it is stored into the databases and and
our application precedence we will able to recognize the
actual location the location value considered the GPS value
like longitude and latitude.
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